B.Y. Communications Worldwide

CREATE YOUR BRAND’S NARRATIVE WITH OUR CONTENT MARKETING SERVICES
The communications that occurs at your business shapes

vide your audience with solutions.

your brand’s image. The writing that’s produced influences
the staff and existing and potential customers. Written com- B.Y. Communications Worldwide improves your written
munications support the company's culture, innovation and communications. We will help you to develop the voice and
its revenue-growth.

personality of your brand and create conversations with
your audience that encourages interest in your business

Your business uses dozens of content material throughout
the sales process, but it can maximize the value for each

We tailor your message from the prospecting stage to the

piece.

close with content that educates and informs and motivates
consumers to respond to your calls to action.

Acquire customers, sales leads and become a thoughtleader with content that tells your brand’s story. Content Our experienced staff have worked in academia, corporate
marketing increases advocacy and loyalty; it provides in- environments and for financial and business publicasights and establishes buying patterns; and, it captures and tions. We will take time to learn your needs and your
qualifies leads for your sales funnel.

goals. We help you plan, outline, draft, revise, edit and fi-

nalize your writing project. Contact us today and tell us
Grasp the attention of decision-makers by creating your about your writing project and objectives.
company’s position statement in the marketplace and pro-
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Article marketing is the production
of articles that appeal to the interest of a targeted audience. The content does not include sales messages. Instead, it provides informative
content that shares the business
expertise in a particular niche.

BENEFITS
Simple and easy way to increase business profits

Articles create targeted traffic for a

Establish credibility

ness’s chances of making a sale.

business, and they increase the busi- to help explain the story in a way that

Build brand recognition
Increases the chance of
connecting with a target audience

Positions the business as
“the go-to expert”

the reader will understand. Evaluating the audience and the publica-

Build expertise

Inform existing and potential
customers about your products and services

like surveys, charts and photographs

They differ from blog posts. Blogs

tion determines the best approach to

offer brief information that’s often

the article’s style, structure and

opinionated. Articles only provide

voice.

credible and reliable information.
Like blogs, they have a target audi-

The article itself isn’t meant to sell

ence, and they add to conversations. the business or its products and serHowever, articles require more re-

vices. Instead, it provides information

search and their length is longer. Arti- to help the reader solve a problem. A
cles provide readers with fresh, ur-

business can place links in the article

gent and need-to know content. They to connect to related articles or rerequire extensive research and relia-

sources on its website.

ble sources like government websites A business can also include a reand interviews with industry insiders

source box as part within the article

and experts. They incorporate Items

(continued)
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resource box within the article. The box can include information on how the reader can take action. For instance, it
can list organizations, factsheets and the company’s website.

Once an article is written, it’s placed either in print publications or an online publications, like magazines or newspapers.
The article can also appear in newsletters and as guest blog
posts.

Marketing articles successfully requires producing high volume, quality content. The more articles produced, the more
they drive traffic to the business and increase sales.

B.Y. Communications Worldwide can help you generate highcount, quality articles for your marketing purposes.
We deliver your message. We create content that resonates
and connects with your audience.
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Brochures are promotional marketing tools that spread the word
about your business. This essential communication piece generally introduces potential clients to a
business, but they can also announce new products and services.

BENEFITS
Explains the value of your
business

Brochures make a statement. They

service qualities in memorable

emphasize what makes the business

phrases

Helps the business stand
out from the competition

unique. They consist of attractive and

Influences potential and existing customers to take action

layout that has a logical flow. They

visually persuasive images and a clear Portable and accessible, the brochure
allows prospective clients to read

prominently display the business con- about your business at their leisure.
tact information and brand logo.

A business can distribute them to

Gives the business credibility

The content of a brochure varies. It

the client to pass them along to a

Builds brand recognition

proposes an executive summary de-

new client on its behalf. Brochures

tailing what the company does and

can be included with work proposals

how to potential customers, or it in-

and staff members can deliver them

troduces a new service or product.

to their professional contacts.

Regardless what’s discussed, the in-

When a brochure is put together

formation presented is simple and

well, it speaks to its target audience.

current clients for feedback or ask

not bogged down with details. It em- For instance, it explains the product,
phasizes the company, product or

(continued)
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how it works, the problem it solves and it focuses on the benefits the customer will enjoy. It encourages the audience to
take a certain action by giving them a reason to respond right
away. Brochures are attention grabbers, they can hook consumers by being visually appealing or they tell a powerful story. Another way, they get attention is with discounts, free
gifts, rebates and giveaways.

A successful brochure captures the audience’s attention, and

it prompts the consumer to want to learn more about your
business.

B.Y. Communications Worldwide can help you properly state
your mission and outline what you have to offer.
We deliver your message. We create content that resonates
and connects with your audience.

Sources:
“Business Network,” Image courtesy of cooldesign sat FreeDigitalPhotos.net

B.Y. Communications Worldwide, www.bycomworldwide.com

Business blogs provide a wealth
of compelling information that
drives online and foot traffic to
your business. When the content
is fresh and consistent, business
blogs become treasure troves of
insightful information, news and
tips.

BENEFITS
Demonstrate your expertise

A business blog maximizes your or-

blog is a wonderful opportunity to

Establish credibility and trust

ganization’s web presence. It is a

interact.

cost-effective way to expand your

The blog is worth the investment of

message, so it can reach a larger au-

time and money because of its long-

dience. The valuable information

term value. It builds your brand and

provided presents the organization

distinguishes your organization from

as a thought-leader.

your competitors. It demonstrates

Define and differentiate your
business

Strengthen your brand’s
online presence
Increase company advocates

Blogs are also search-engine friendly. the company's expertise, builds a

Cheap and instant publicity

site creating many opportunities to

ent. Let your blog be your calling

communicate with customers. For

card.

Interact with your target audience

This brings more traffic to your web- community and attracts new tal-

example, you can discuss your latest B.Y. Communications can help you
products and services, provide tips

build your online brand presence

on using your products and services, with blog posts. We deliver your
lead and shape online conversations message. We create content that
about industry-happenings, control

resonates and connects with your

your message and share your compa- audience.
ny’s accomplishments. A business
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Case studies provide valuable and
practical insights. They analyze processes that have led to success. The
studies are often presented as stories that either offer an audience a
soft-sell by telling them how a product or service can solve a problem,
or they are presented as a teaching
moment for business professionals.

BENEFITS
Gives consumers confidence in your product or
service

Case studies can serve a couple of pur-

couraged to learn more. The perspective

poses. They are used to help market

of the customer makes this content tool

Provides original and creative content

to educate business professionals.

er and provides the business with credi-

Case studies used for the purposes of

bility.

Builds strong business relationships

marketing show a success story where

Companies have also used case studies

the customers and clients save the day,

to show how they’ve learned from a fail-

Creates brand evangelists

not the company. These are written in a

ure. Case studies allow business profes-

Features best practices

products and services, and they are used more relatable to the everyday consum-

style that’s similar to a magazine feature sionals to observe a company’s process.
article.

These case studies investigate a chal-

Offers practical lessons

This type of case study details how a cer- lenge. They describe the action plan the

Humanizes the brand

tain process, method or idea led the cus- organization took to resolve the issue
tomer to arrive at a solution and the

and the results of those actions.

benefits of the results. The study’s ultimate goal is a soft-sell of the product or

A good case study answers "why" ques-

service. The reader, such as a prospec-

tions, such as why the problem occurred,

tive buyer, learns about the product fea- (continued)
tures or services, and the reader is en-
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and why the results were so successful.
B.Y. Communications can help you create indispensable case studies and so much more.
We deliver your message. We create content that
resonates and connects with your audience.
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Copywriting articulates words
that create sales. It raises awareness and engages the customer.
The copy speaks to the target audience by letting customers realize how the product helps them
and nudges a prospective customer to take action.

BENEFITS
Converts prospects into buyers

Copywriting is a specialized skill that

Launches a sales explosion

marriage of words.

Provides winning formulas
for your writing
Highlights the problem that
the product or service solves
Builds credibility

ence. It knows what motivates them

involves the creative and appropriate to take action by using a natural conversational style that speaks the audience’s language. The bold headThe crisp cadence of words draws

lines grasp the customers attention

the readers into the message and

by speaking directly to them. The

makes a connection by pulling at

writing is not long-winded, it leads

people’s emotions in order to

with points that matter to the cus-

achieve a response. When selling a

tomer and those points are dis-

product, copywriting gets people to

cussed as if a conversation already

focus on the value and to see the

began.

price as nominal compared to the
benefits it can provide. This helps to

When done well, the writing feels

maximize the sell of a well-thought-

more personal to readers. The read-

out or effective product or service.

ers feel as though the business
knows their concerns, needs and
wants. (continued)

Copywriting understands an audi-
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Good copywriting gets customers to care.
Outsourced copywriting provides an objective view of the
company and fresh ideas. Let B.Y. Communications Worldwide help you to open up your business to more markets.
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Email marketing communicates timely,
targeted, niche specific information to
existing and prospective customers.
Email provides a direct line of communication because it enters a more personal environment. When the content
uses effective subject lines, a distinctive voice and quality content, the relationship with the audience deepens.

BENEFITS
Increases the company’s
base, sales, customer loyalty and business development
Create brand advocates
Cost-effective
High returns on investment
Maintain competitiveness
Measurability

Email marketing still thrives. The

Successful email marketing cam-

brand stays at the front the mind of

paigns provide valuable and relevant

the existing and potential client base

educational content while promoting

because the business customizes and products and the brands identity.
sends out targeted information.

They also personalize the infor-

mation. The information presented
The proliferation of mobile devices

incites conversations about the

has made it easier to open, read and

brand. The emails are easy to read

respond to emails from anywhere. As and shows the consumer why they
a result, emails today are crafted for

would benefit from the information

the chronic multi-tasker. The messag- and how the business products and
es are short and concise and they

services are advantageous to them.

communicate the bottom-line right

Email marketing also respects the

away. They also include a single and

privacy and data security rules.

clear call to action. The look is clean
meaning there’s white space to make Today, more businesses have found
it easy to scan, and the design and

success combining email marketing

feel is consistent with the brand.

(continued)

B.Y. Communications Worldwide, www.bycomworldwide.com
(continued)
with their social media marketing, which helps to broaden a
company’s ability to build a community of brand advocates.

B.Y. Communications Worldwide can help you to engage your
audience with targeted emails. We deliver your message. We
create content that resonates and connects with your audience.

Sources:
“Commerce Diagram Means Marketing Sales and Profit,” Image courtesy of Stuart Miles
FreeDigitalPhotos.net
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Newsletters are generally used to
share industry news and product
updates. They are quick, easy and
inexpensive to produce. The engaging and relevant content it
provides makes them an effective
relationship-building marketing
initiative.

BENEFITS
Creates regular contact between the business and the
customer

A newsletter connects and maintains Businesses benefit from a news-

Drives sales and traffic to
the business

ly, weekly, monthly or bimonthly

Builds loyalty and trust
among customers

solve their problems. When sent via

A cost-efficient way to promote the business

ward button to spread your message. ment so it can improve its effective-

Generates sponsorship revenue

Business professionals read news-

relationships with your prospects

letter’s measurability. They have

and customers. It reminds them dai- built-in analytic capabilities. For instance, you can gather and analyze

that your organization can help them open and click rates. The fact that

emails are measurable gives a busi-

email, a reader can easily hit the for- ness more opportunities to experi-

ness.

letters to keep up with the trends

Newsletters are also revenue genera-

and new products within their indus- tors. Businesses can earn additional
tries. However, a newsletter can also money by selling advertisements.
share reviews, tips, employee pro-

Advertisers benefit because their ad

files, repurposed videos, promotion- generates leads. When the ad is
al material, surveys, upcoming

properly placed, it produces a nice

events and coupons for sales.

boost for the brand and the product
(continued)
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and the services it sales.

Some businesses send out numerous newsletters. Each
newsletter may focus on a specific segment of the industry.

E-mail newsletters are effective when they have a targeted
email lists and a very focused niche. They achieve success
when they provide contexts and analysis for readers and are
interactive and engaging.
Let B.Y. Communications Worldwide help you to create engaging newsletters. We deliver your message. We create
content that resonates and connects with your audience.
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Press releases are the most simple
and effective way to promote your
business. The release shares information about your firm’s newsworthy item or event. It piques interest,
but it doesn’t give away the whole
story. In the age of social media, the
press release shouldn’t be overlooked.

BENEFITS
Free publicity for your business
Increase traffic to your business site
Boost visibility

The press release captures the atten- Timely. It captures the reader’s attention
tion of your target audience and the

by relating the business information to

news media. Reporters and editors

holidays, celebrations, news events or

often scan them during the course of legislation.
their busy workday looking for the

most important points. Well-

Informative. It uses facts and statistics.

Get recognized for your expertise

designed press releases appeal to this Case studies and success stories also

Put the spotlight on winners
of a contest

are easy to read. Headings, bullet

Promote upcoming speaking
engagements

scannable, and the content is brief

Entertaining. It uses visually stimulating

and compelling.

stories, and it presents the information

Announce awards you received or media appearances
Introduce your website or
social media sites your business has joined

deadline-focused group. The releases help because they show the effectiveness of a product or service.

points and lists make the release

as a story by offers colorful quotes, plot

A press release grips its readers in the twists and amusing tales.
first paragraph, and it stays focused
throughout. It uses at least three

A press release uses images, keywords

ways to connect with its readers. It is: and phrases to increase its views.
(continued)
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It encourages interest in the company with links to other
parts of the business's website. It also links to helpful resources and informs readers. The release lists contact information such as phone numbers, social media sites and emails
so readers can have every opportunity to contact the business.

When the press release is well done, it’s not used as a potential source for journalists. Instead, it’s published as the article.

B.Y. Communications can help you craft a well-written press
release and so much more.

We deliver your message. We create content that resonates
and connects with your audience.
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Webinars help to determine what
stage of the buying process a potential
customer is in, and it gives the company an idea of whether the webinar
registrant's behavior is sales ready.

BENEFITS
Lead generator
Saves money and time
Ability to present to prospects worldwide
Thought-leadership
Raises awareness about the
business
Differentiates the business
from its competitors
Cost-effective
Draws traffic to the business
site

Webinars communicate a company’s
value proposition to prospective clients. They also provide learning opportunities. For instance, a webinar
may explain the hidden functions of a
product, or it may provide training
for new staff. Webinars also bring
scattered team members together
for one virtual meeting.

Businesses offer complimentary and
informative webinars on a regular
basis, and the results of these webinars depend on the content that's
presented. For instance, if the content describes some best practices,
or if it is educational, a business
would benefit from gathering contact
information. If a business choose to
present a product demonstration or
A webinar is a powerful marketing
product training, webinar registrants
tool that allows the business to deliv- will likely make a purchase.
er its message directly to prospective
customers. It offers them extra value Webinars offer people a choice. They
and that extra motivation to make a can either take time out of their busy
purchase.
day to either attend the event live
and interact with the speaker or they
Webinars position the company as a can watch or listen to the recording
thought leader because they offer
at their convenience. Webinars don’t
knowledge and experience in bite
overburden an audience with slides,
size chunks to interested consumers. or eat up their time. Most webinars
They raise the company’s credibility are either 30 or 60 minutes long.
because they provide the opportunity
to present targeted and relevant in- Business professionals benefit from
formation that connects with the au- webinars. Now, they are able to redience.
(continued)
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duce their travel to prospects’ offices because they can save
time and money by delivering customized presentations
online.
When webinars are done well, they offer an emotional connection, so the value is clear. They use a compelling powerful
story to help structure a memorable marketing message and
plenty of visuals. Interactive elements are used to encourage
audience feedback and participation. A question and answer
session occurs; and, the webinar concludes with a strong call
to action.
B.Y. Communications Worldwide can produce and host your
webinars. We deliver your message. We create content that
resonates and connects with your audience.

Sources:
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White papers are an inexpensive
way to describe the business advantage of adopting a new idea or
product.
They are more in-depth than an article, and they often outline the rewards of a solution to problem.

BENEFITS
Demonstrate the company’s
“thought leadership”

White papers help people make deci- reader faces and the solutions while
sions. Decision-makers seek educa-

examining industry trends. A paper

Shorten the sales cycle by
qualifying leads and closing
sales

tional and valuable information and

often arrives at a conclusion with a

Generate leads

vide greater product or service detail White papers can play an important

Used to establish credibility
and trust

than a sales call. They discuss fea-

role when working with international

tures and translate them into busi-

businesses. According to China Daily,

Decrease marketing costs
while boosting sales

ness advantages, and they deliver the government white papers have intro-

Define and differentiate your
business
Build a base of loyal customers

use white papers during the research clear call to action.
stage of a sale. These papers can pro-

entire business message. Soft sell

duced the international community

techniques are used to sell products

and the public to the national condi-

and services, and this persuasive ap-

tions, values, development path and

proach can take a position on a topic, internal and foreign policies of China.
idea or theory.
As a sales instrument, white papers
White papers offer a discussion of

persuade and inform. When written

what’s occurring in the marketplace.

well, they are shared throughout an

They introduce the challenges the

(continued)
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organization as a learning tool to help generate ideas.
B.Y. Communications can help you craft persuasive white papers and so much more.
We deliver your message while creating content that resonates and connects with your audience.
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